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Economic growth in a globalized world is becoming increasingly unrealistic notion as environmental 
factors of the country can lead to unpredictable effects. That is why we need to search for and implement 
internal reserves for such growth. National brand is among them. Often two terms “brand” and “trademark” 
are identified, but a trademark is almost owned by all companies and only units have a brand. Brand is the 
final stage, the so-called trademark with stable image. That is, the brand is a combination of copyrights, 
trade name and trademark.

Consumer confidence and popularity in the market are the most important features of the brand 
[1]. Nowadays, national branding, reputation and image of the country are very relevant topics for both 
international relations and for domestic (including economic) situation. According to S. Anholt, the process 
of national branding is a systematic process of coordination, behavior, investment, innovation and 
communication strategy for the implementation of competitive identity. The basic idea of   building a hexagon 
of Simon Anholt, (a guru in the field of national branding), depends on the forces that shape the economy of 
any country – exports of the country, goods and services, foreign and domestic policy, investment, culture 
and heritage, tourism, the desire to visit the country and people[1].

First of all, national branding as a factor of economic growth has influence on the revival of 
international trade, attracting foreign investment and decent competitiveness among developed countries. 
For example, only “Euro 2012” increased investments in Ukraine’s development in various sectors by 
4.5%. Moreover, it is generally improve the image of Ukraine in the world [1]. Tyukarkina A. notes that 
national branding is a complex of measures in the field of exports, culture, internal and external policies and 
investments to develop and implement strategy tobuild  nationalbrand which will increase political influence 
of the country, strengthen international partnerships and stimulate national feeling identity [2].

In 2016 the value of national brand of Ukraine increased by 39%. As a result, Ukrainian brand 
is the third among the brands developed countries. Brands’ consumers pay extra money not only for the 
actual quality of the goods, but also for the brand (identity). That is why Ukraine should create new, worthy 
of international competition, national brands and distribute them internationally.

What will the world further expansion Ukrainian brands?
1. It will receive additional income (one of any brand product is at least 1.5 times more expensive 

than the same unit of product made by not brand factory / company / garment factory).
2. It will make the selection procedure of goods easierfor consumer (because through advertising, 

logo, bright design and guaranteed quality, the buyer immediately optes for branded goods).
3. It will identify the manufacturer and other products among its competitors’ products (if the buyer 

is satisfied in some particular unit of product, the consumerwill draw attention to the logo and will want to 
use other products from this manufacturer).

In general, there are some countries-brands that are on long etched in their images. For example, 
New Zealand is a country with unique terrestrial and cosmic landscapes; Greece is the cradle of mankind; 
Georgia is a country of wine and “Borjomi”; Israel is the birthplace of three world religions and historical 
“Mekka”; Finland is the birthplace of “Santa Claus” and so on. Today, Ukraine is positioning itself as an 
agricultural superpower, donor migrants to the EU, a successful manufacturer of products of military-
industrial complex, IT outsourcing, etc. Perhaps now, our country has not unified and stable brand, but 
Ukraine should develop in the creation, selling and distribution of national brands not only in our country 
but also abroad.
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