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As a result of technological progress, as well as the COVID-19 pandemic, all areas of human life have increasingly begun to go online. Business is no exception. Due to the transition of business to online, the methods of product advertising have also changed. With each passing day, online advertising is becoming more and more.

In this article, we will look at the main aspects of advertising on Facebook and Instagram. It can be divided into the following stages:

1. Creating and designing a business page on Facebook or Instagram;

2. Active maintenance of the page;

3. Setting up an advertising campaign;

4. Interaction with customers.

The most important thing in the first point is to create an account correctly, because after viewing the ad, the client will get to your page. And as everyone knows, the first impression is the most important. The design should be bright and illuminate your product in the best light. That is, you must do everything to get the buyer to write to you.

The second point is no less important, because active maintenance of the page will attract more and more attention, which in turn will increase brand awareness, and the vast majority of users when buying look at the number of subscribers, it increases their trust. There should always be 10-15 new stories on the page, 3-4 new posts a week, a lot of current stories, be sure to add feedback and answers to questions. It's also great to have a person in charge of social media in the stories, because it increases the trust of the buyer. The main purpose of the account is to interest and inspire confidence in the buyer. Selling through an account on social networks is a "long game", because in the beginning you will have a small number of subscribers and you need to gain them first, and only when your audience is large enough, buyers will come by themselves, but stop there no need, advertising costs only need to increase.

Setting up an advertising campaign is initially to increase brand awareness. According to statistics, 80% of Instagram users subscribe to various business pages [1]. These statistics give us confidence in the need for such pages. Eventually, you start advertising the product itself. One of the best ways to promote your product is through targeted advertising. Namely, this ad on Facebook and Instagram. Using these social networks, you may not even realize that your every move is being monitored. I think you have noticed more than once that when you go to an online store or look for a certain product on these social networks, you immediately start showing ads with this store or product. This is what is called targeted advertising. By storing your data, Facebook provides you with certain criteria, so-called interests. It is for these interests that targeted advertising is set up. Its advantage is that it is not shown to everyone in a row, but only to the target audience that was specified during the setup. If you compare it with regular advertising, it is much cheaper and more effective. For example, we advertise new phones, if you use banner advertising, it will be seen by people of retirement age and those who have already bought a phone and so on, is the target audience is quite wide and there are people who are not interested in this offer, but if, and advertising will be seen only by potential customers, so the cost of such advertising is much lower. According to Facebook statistics, 26% of potential customers who clicked on advertising made a purchase [2]. I also highlighted a few more benefits of targeted advertising:

• efficiency analytics and optimization;

• the ability to promote goods and services without a site;

• affordable cost compared to other types of advertising;

• wide coverage.

However, we should not forget about the disadvantages of such advertising, such as the need to often change the content and graphics of advertising because it quickly bores the target audience, this advertising is customized separately for all social networks and the fact that it is possible to lose the entire advertising budget due to poor settings [ 3]. And the last is the interaction with customers, you need to provide answers to all questions and show all the benefits of your product or service. It is estimated that each Facebook user will click on the ad 11 times a month, so you will have many customers [2].

Advertising on smartphones began to be shown in 2012 and since then it has begun to occupy more and more of the impressions shown in Figure 1, so it should be adjusted to the smartphone.
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Figure 1. Dynamics of advertising impressions via smartphone [4].
So we have dealt with this type of advertising and made sure that it is quite effective, so I advise any business to use these services. However, the increase in demand for this type of service has not gone unnoticed. At the moment, the fee paid by businesses for advertising is not taxed, but according to BBC NEWS Ukraine, the Verkhovna Rada is already considering a bill on the taxation of this service [5]. That is why I believe that its value will soon increase significantly.
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