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[ITeBunk A. A.

CTyJIeHTKa 4 KypCy, CHeMialbHICTh IPOMUCIOBUN MapKETHHT

KIII im. Irops Cikopchkoro

3o03ynb0B O. B.

KaH[l. EKOHOM.HayK, rpocdecop, npodecop kadbeapu MpOMUCIOBOIO MApPKETHHTY
KIII im. Iropst Cikopcpkoro

YKPATHCBKUI PUHOK AJTbTEPHATHUBHOI MOJIOYHOI MPOAYKIIII:
MOJKJINUBOCTI TA BUKJIUKH

CBITOBMI pUHOK aJIbTEPHATHBHOI MOJIOYHOI MPOAYKLIi IEpeKUBa€e IMepioJ] aKTUBHOTO
3pOCTaHHS, 110 3yMOBJICHO II100aTbHUMHU TPEHIAMH 37J0POBOTO CIIOCO0Y JKUTTS Ta 3pOCTAHHSM IHTEpeCy
710 €KO-TIPOJTYKTiB. 3HMKEHHS CIIO’KUBAHHS TBAPUHHUX IIPOAYKTIB, MOLIMPEHHSI BETraHCTBA, TypOOTa Ipo
JIOBKUUISL Ta TOMIMPEHICTh JIAKTO3HOT HEMEPEeHOCHMMOCTI CTald BHU3HAYAJbHUMH UYWHHHKAMHU
(bopMyBaHHS pUHKY POCIIMHHOTO MOJIOKA. YKpPaiHChKHUI CIIO’KMBA4 OCTYIIOBO JAOJIYYHBCS 0 LIUX 3MiH.
®opmMmyBaHHS PUHKY albTEPHATUBHOI MOJOYHOI mpoayKuii B Ykpaini BimOynocs Hampukinmi 2010-x
POKIB — criepiry 4epe3 iMIOpT, a 3T0JJOM 3aBISKHA aKTUBHOMY BKJIIOUEHHIO JIOKAJIbHUX BUPOOHHUKIB.
CermeHT, sikuii pasime OyB HIIIEBUM, ChOI'OJHI HEPETBOPIOETHCS HA IMOBHOLIHHY allbTEPHATHBY
TPaTUIIHTHOMY MOJIOKY.

[Ticns momitHOrO ckopoueHHs y 2022-2023 pokaX, 3yMOBJICHOTO BiffHOIO Ta €KOHOMIYHOIO
HecTabuTpHICTIO, Y 2024 po1li Ha pUHKY MoYaiiu (piKCyBaTHCh O3HAKH ITOCTYIIOBOTO BITHOBIICHHS. 3T1THO
3 ominkamu ekcrepTiB «PRO-CONSULTING», «JIoctoopd» 1 NEWFOOD.UA, o6csar puHKy
POCIIMHHOTO MOJIOKa B YKpaini y 2023 pomi cTaHOBHB 7,5 MIIH JIITPiB, a OpieHTOBHI mincymku 2024 poky
— 9,5 muH miTpiB [1]. Lle cBiquuTh Ipo 3pOCTaHHS, 110 MOXKHA BBAXKATU MO3UTUBHUM CUTHAJIOM JUIS
PO3BHUTKY Taiy3i (pUCyHOK 1).

OpieHTOBHMIK O6CAI PUHKY POC/IMHHOINO MOJIOKA B
YKpaiHi, mnaH n

(o] 2 4 5] 8

10

Pucynoxk 1 - OpieHTOBHUI 00CAT pUHKY POCIMHHOTO MOJIOKa B YKpaiHi
IDicepeno: [1]

Buxonsun 3 nuMHaMIKM OCTaHHIX pOKIB, MOXKHa CTBEP/KYBaTH, IO CETMEHT MOCTYIOBO
MepexouTh Bill (a3u CTAaHOBJIEHHS J0 €Tamy cTallmi3arii 3 MOTeHIaIOM 10 TIOJIabIIIOT0 3POCTAHHS.
OnHi€I0 3 OCHOBHUX MOXKJIMBOCTEH, 110 (POPMYIOTH CIIPHUSTIMBI YMOBU AJISi PO3BUTKY PHHKY, € 3MiHa
CHOKMBYOI MOBEIHKU. 3a HagBHUMH JaHuMH, 21,6% ykpaiHIiB yXe 3MEHIINWIM abo HamararoTbcs
3MEHIIUTH CMOXHMBAHHS MPOAYKTIB TBAPUHHOTO MOXOJKEeHHs (pucyHok 2) [2]. Lle cTBOproe MMpOKy
0a3y MOTEHIIMHUX CIIOXKUBAYiB JJI AIbTEPHATUBHOI MOJIOYHOT Tipoaykiii. JlogaTkoBo, Big 15 1o 20%
JI0POCJIOTO HAaceNeHHs Y KpaiHU MaloTh HEMEPEHOCHUMICTh JaKTO3H [3], 1110 MiATpUMY€ CTabiIbHUMA TOTUT
Ha MPOAYKTH, SIKI HE MICTATh MOJIOYHOTO LIYKpY (BYIJIEBOAY, KU MICTUTHCSA Yy MOJIOI Ta MOJIOUYHUX
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npoaykrax). Ha oMy Ti1i pOCIMHHE MOJIOKO PO3TISIAETHCS HE MPOCTO SK TPEHI, a K HEoOXimTHa
aJlbTepHATHBA IS JIIO/IeH 13 0COOIMBUMH XapyOBUMH MOTPEOAMHU.

[ToTenuian 3pocTaHHs TaKOX MOCUIIOETHCS 3aBJISKH aKTHBHOMY PO3BHUTKY TEXHOJIOTIH Yy cdepi
BUPOOHMIITBA AJIBTEPHATHBHOI MOJIOYHOI mponykuii. Cy4acHi TEXHOJOTIYHI pPIlIEHHS J03BOJISAIOTH
MOKpallyBaTH pEleNnTypyu, CTBOPIOBATH HOBI BHUJM HAIOiB, ONTUMI3YBaTH TEKCTYpy H CMakKoBi
BJIACTUBOCTI MPOJYKIi, a TAaKOXX PpO3IMIMPIOBATH ACOPTUMEHT BiINOBIMHO 10 3MiH y monuTi. Lle
BIIKpPHUBAE JIsI BAPOOHHKIB MOYKJIMBOCTI THYUYKOI a1anTariii 10 CIO’KUBYHMX OYiIKYBaHb 1 CTBOPIOE ITPOCTIP
st OpMyBaHHS HOBUX KOHKYPEHTHUX MEpeBar.

M TUNY XapyyBaHHA

BeraHcteo 1 1,3
BeraTepiaHctso B 1,8
BigmoBa Big m'aca W 1,9

06MeKEeHHA CNOXKMBAHHA MOJIOYHMX NPOAYKTiIBE Ml 3,3

06MeKEeHHS CMOXKMBAHHA M'ACHUX Ta MOJIOYHUX MPOAYKTIB MM 6,3
06MENKEHHA CMOXMUBAHHA M'ACHUX NPOAYKTIE M 7
TpaguuiiHe IR 78 4
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Pucynok 2 - Tunu xap4oBoi MOBEAiHKY HaceleHHs YKpaiHH 11010 MPOIYyKTiB TBAPUHHOTO
IMOXODKEHHS, %0

Iocepeno: [2]

Pa3oM 13 TUM, pUHOK CTHUKA€ThCS 3 HU3KOK BHKIIMKIB, SIKi YHOBUIBHIOIOTH HOTO PO3BUTOK.
HalOurbmor0 3 Mepemkoy 3aUIIacTbess KOHKYPEHIliS 3 TPAJAMIIIHHUM MOJIOKOM, IO € 0a30BHM
IPOJYKTOM y IIOJIEHHOMY pAIliOHi 3HA4HOI YAaCTMHM HAceJeHHs. Moro BKOpiHEHiCTb y KyJsbTypi
XapuyBaHHS, HIKYA IiHA Ta JOCTYIHICTD Yepe3 MUPOKY iHPPaCTPYKTYpy 30yTy CTBOPIOIOTH 00’ €KTHUBHI
nepeBaru Inepes pOCIMHHOI anbTepHaTHBOI. Ha Tii 3arambHOro oOCSTY CIOKMBAaHHS MOJIOYHOT
MPOJYKIT YaCTKa POCIMHHOIO MOJIOKa 3aIHIIaeThesi oOMexeHoro — nuiie 3-4% [1]. e o3nauae, mo
aJIbTepHATHBHA KaTeropis Ie He HaOyJsa MUPOKOro BU3HAHHS y CHOXHBaya. BogHouac BUpOOHHUIITBO
POCIIMHHOTO MOJIOKa MOTpeOye 3HAUHMUX IHBECTHIIIN: CydacHe OOJaJHaHHS, TEXHOJOTI, JOTICTHKAa —
yce 11e popmye BUCOKi Oap’epu BXOAY JUIsl HOBUX IPABIIIB.

[TincymoByrouM, MOXKHA CKa3aTH, 1110 YKPAIHCHKUN PUHOK aJbTEPHATUBHOI MOJIOYHOI MPOTYKIIi
Mae sIK epCHEeKTUBY AJISl 3pOCTAaHHS, TaK 1 HU3KY CTPUMYBaJIbHUX YMHHUKIB. Jl0 MOTEHIianiB 3pOCTaHHs
HaJIEKUTh 3pOCTa0ya CB1IOMICTh CIIOKHBAUIB 11010 3J0POBOT0O CIIOCO0Y KUTTS, MOIIMPEHHS IPAKTUKU
BIIMOBHU BiJl IPOAYKTIB TBApPUHHOI'O MOXOJKEHHS, PO3BUTOK TEXHOJIOTIH Ta MOCTYNOBE MOCHJICHHS
TTO3UIIIH BITYM3HSIHUX BUPOOHUKIB. BogHOUAC, pUHOK CTUKAETHCS 3 KOHKYPEHIIIEI0 3 O0KY TPaUIIHHOTO
MOJIOKA, HU3bKOIO YAacTKOIO y 3arajbHii CTPYKTYpl CHOXHMBAaHHS, BUCOKMMM BHTpaTaMu Ha 3aIycK
BUpPOOHUIITBA Ta OOMEXKEHHM JIOCTYIIOM HOBHMX rpaBliB. lloganblmiuii pO3BUTOK LIBOIO PHHKY
notpeOyBaTuMe He JHUIIE MOJOJaHHA E€KOHOMIYHMX Oap’epiB, a i (opMyBaHHS CTaloi KyJIbTypH
CIIO’KMBAHHS, TIIBUIINEHHS 0013HAHOCTI 1 3aKPIIUICHHS aJbTEPHATHBHOTO MOJIOKA SK YCBIIOMJIEHOTO
BUOODY.
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