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In modern world, social media have become an essential part of our life and population in every single corner of the Earth is used to it. Obviously, it influences our life in many ways, however mostly in psychological and mental health. Some people are simply obsessed with social media, their mood depends on what they see there, they compare every single person with themselves and believe everything which is said there. That is the reason why many quick-witted marketers claimed that social media marketing may be the most important marketing tool in following 5 years and even replace other tools by far. 
Talking about 2021, the main progress developer in this sphere has become COVID-19 pandemic, when all offline meetings were replaced with social media and all people just needed to stay afloat there. Over the last 2 years the number of social media users has been growing dramatically and in 2021 the world has reached the point of over 3.7 billion users worldwide – this is more than 50% of Earth population. Moreover, there are nearly 14 new registrations every second [1]. So, below are the main SMM trends that emerged in 2021: 
1) Short videos. We all know that video is the most engaging type of online content, however now they have become completely different to that in past. In fact, there is a threat that users will scroll on before they get the main message of author, and every year this attention is shorter and shorter, people need quick entertainment. The great solution for this has become such platforms and tools, as Tik-Tok, Instagram Reels and YouTube Shorts. Moreover, social media algorithms are now configured to only promote short videos instead of long ones, so regardless of preference, brands and other companies which want to stay on trend should switch to short videos on social media.
2) Social Commerce. Social commerce means the use of social networks to stimulate shopping in e-commerce. Social platforms make it easier to shop online with Instagram and Facebook stores, as well as shopping messages. About 70% of consumers already use social media to receive inspiration from shopping, so it becomes more likely to expand the reach of the store and create an integrated consumer experience [2].
3) Augmented Reality. Similar to virtual reality, but it is not definitely the creation of new world, it is augmented and uses some instruments to project computer-made augmentations to real world. First of all, it concerns filters and other things which you can apply to yourself in real life when you film yourself for Instagram, Tik-Tok or other social media and also while texting with someone (in Instagram – video chat and calls). Additionally, people can create filters and masks themselves, for instance some brands have even generated filters where customers can try on brand`s clothes and decide which one to by [1]. 
4) Personalized Marketing. Personalized marketing is about providing a unique experience for the customer based on their feelings, opinion, tastes and so on. Nowadays, it has become easier thanks to targeting tools, questionnaires and data collection of users. Now brands do not use mass advertising, they find out the wishes of the client, set up targeting and offer clients exactly what they want, thus finding an approach to everyone and conquering a huge audience.
5) [bookmark: _GoBack]Live streams. Many companies have gone digital, but have been able to maintain social distancing and prevent the spread of COVID-19. Face-to-face meetings turned into Zoom conferences and live concerts turned into live streams of artists playing from their own homes. So there has naturally been a significant growth in use of social media streaming features. Facebook has seen massive growth in messaging and live streaming. People are used to communicating with brands live without leaving their homes. Therefore, live broadcasts will only gain popularity [3].
In conclusion, a lot of these predictions are not new to social media marketers. Companies choose the most useful of them to achieve success in the long run. Actually, it is a continuation of the trends set by this alarming 2020. Social media is a competitive and dynamic space, and in future will only develop and penetrate our lives more and more.
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